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| was invited 
to speak to the 
Hawaii Section 
of the American 
Congress on 
Surveying and 
Mapping recent- 
ly. The subject 
which they had 
reguested was 
“How to achieve 
a better rela- 
tionship between Jack Lipman, AIA 
the architect and the surveyor. 


It was apparent that there is a 
communications problem between 
the architect and the surveyor, to 
the extent that either the architect 
assumes, when he hires a surveyor, 
that the surveyor will accomplish a 
complete survey without detailed 
scope requirements. Or the survey- 
or assumes that he knows what the 
architect needs and therefore can 
proceed without further informa- 
tion. 


Then again, maybe the surveyor 
was employed by the client and 
was instructed to "do a survey” of 
the property without the necessity 


The Architect 


And the Surveyor 


by JACK C. LIPMAN, AIA 
President, Hawaii Society/AIA 


of coordinating with the architect. 
There are, of course, many times 
where the survey has been accom- 
plished before an architect has 
been selected. In these cases 
additional survey work is usually 
required in order to give the se- 
lected architect all of the informa- 
tion needed for complete planning 
and design. 


In order to satisfy the require- 
ments of the architect or the plan- 
ner, and to obtain a complete 
survey as may be required, without 
the necessity for further survey 
work at a later date, | have devel- 
oped a checklist of topographic 
and/or boundary survey require- 
ments that, let us hope, will cover 
all types of architectural and/or 
engineering projects. 


This list, reproduced herein, was 
presented to the membership of 
the Hawaii Section of ACSM. They 
were asked to review and comment 
on this checklist as a “Scope of 
Work” for their respective services 
on any required project. The arch- 
itect would simply check those 
items which he wanted included in 
the survey and submit the checklist 


CHECKLIST FOR 


to the surveyor for his direction a 
pricing. From this list the survey 
could easily establish his fee wit 
out the oftentimes questionab 
fees that result from a lack of ear 
communication. 

This checklist has been reviewe 
by ACSM members, and co 
ments which were received ha 
been incorporated. It was t 
general opinion of the membe 
present at the meeting that 
checklist of this nature, if used H 
the design profession, would elin 
inate most of the indecision a 
lack of precise direction, a 
enable the surveyor to give t 
architect just that which he r 
quires, and for which a fee can h 
predetermined. 

One bit of advice to architects 
help assure the survey results & 
desired: Try to have your clien 
allow you to select and direct t 
surveyor, even though the clie 
normally pays for this service. 

If the- reaction of the HS/A 
membership is favorable, t 
HS/AIA could publish and sell th 
checklist as an available docume 
for use by the design professio 
Please let us hear from you. 


TOPOGRAPHIC AND BOUNDARY SURVEY REOUIREMENTS 


PROJECT NAME 


PROJECT LOCATION 
JOB NO. 


A. GENERAL REOUIREMENTS 
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Provide complete topographical and boundary survey of 
property, or portion of property as indicated, with all here- 
in below checked information clearly identified on survey 
drawing. 


Vellum 


2. Use standard sheets provided by A-E or, in lieu of being 
supplied with tracings, use standard size tracings not to 
exceed 36" x 30" outside trim line (Mylar 

) 

3. 


Provide original tracing and 3 prints. Tracing to become part 
of architect-engineer's contract set of construction docu- 
ments. Mylar reproducibles of original tracings may be sub- 
mitted in lieu of tracing if preferred. Size of mylar to be same 
as original tracings. 


B. BOUNDARY INFORMATION 
O Supplement information furnished to you, as may be needed, 


by researching official records to assure correctness for 
legal boundary, easements, and/or restrictions. 


If not existing, set 34” steel pipe in concrete at all major corne 
of property and at all other angle points along property lin 


O Where corner or angle points are inaccessible, set off-set pip 


giving distance and azimuth to the true angle point or corng 


D Where boundary roads are to be constructed or widened, $ 


pipe along future property lines. Where proportioning af 
adjustments are made, indicate basis for the survey and furni 
record and measured azimuths, angles, and distances. 
Indicate all distances, azimuth and angles of property on th 
survey drawing. Also indicate areas of property in square fe 
and acres, for gross and net areas. 

Indicate all official lot, tract, or other official numbers or namé 
government boundaries, easements, and name of easeme 
holders of record. 

Surveyor will be responsible for all boundary legal informatio 


Continued on Page 
HAWAII ARCHITEC 


Ф "CARPETS OF DISTINCTION" 


SEN 
— | HAWAI INC 


Topographic and Boundary 
Survey Reguirements 
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C. TOPOGRAPHIC INFORMATION 
O Use official city or county, State, USGS or USC&GS bench 


O 


O 


mark system for area of site location. 

Select Elevation Datum: Mean Sea Level 

Mean Lower Low Water Other ===; 
Set and establish at least two permanent bench marks on or 
immediately adjacent to the property but in no case more than 
1300 feet apart, for use during construction for property of 50 
acres or less. On properties greater than 50 acres, set 2 bench 
marks for each 50 acres or portion thereof. 

Within the property lines, locate and measure all existing struc- 
tures, trees, poles, utility boxes, hydrants, signs, fences, walls, 
and other visible items. 

Either on or off property indicate sufficient information to estab- 
lish drainage patterns, or flow lines, passing through or on to 
the property. 

Indicate all existing utilities within roads or streets, indicating 
ownership, size and type of material, on storm drains, sewers, 
irrigation lines, provide invert and top elevations at manholes, 
headwalls, culverts, junction structures, wires, or other such 
devices as far as visible or detectable with reasonable effort. 
Take cross sections at 50' intervals at drainage structures and 
curb returns indicating flow lines, edge of pavement, top of 
banks, bottom or top of banks, centerline, right-of-way lines, 
top of curbs, flow line of gutters, future or proposed 
rights-of-way, for the full extent of right-of-way plus 10' 
beyond. 

Where aerial surveying method is used, provide 2 sets of 
contact prints of all photographs. Provide full size screened 
blow-up same size of the survey drawing(s). 


O Where boundary roads or streets are fully improved, take top- 
ography and elevations to street centerline, top of curb, flow 
line of gutters, right-of-way line. Locate and dimension all 
driveways, fire hydrants, poles, signs, trees, and other items 
within the street right-of-way. 

D. DRAWINGS 

1. Draw survey using standard mapping and topographic sym- 
bols. 

2. Select a scale as large as possible to fit the sheet size, and in 
case of multiple sheets, use 40 scale for 4 or more sheets. 
Less than 4 sheets use 20 scale minimum. Contact A-E for 
scale approval. 

3. Drawing shall include, but not be limited to, the followina in- 
formation: 

(1) Scale. 

(2) North arrow (locate north arrow up, if possible) 

(3) Short legal description giving lot, block, tract, TMK, city, 
county, state or other locality. 

(4) Vicifiity map, showing general area, street names, mu- 
nicipality names. 

(5) Drainage pattern. 

(6) Datum reference, official bench mark, including com- 
plete description. 

(7) Basis of azimuths. 

(8) Coordinate reference. 

(9) Area in sguare feet and acres. 

(10) Location and elevation of benchmarks set or adjacent to 
the property. 

(11) Off-set information for property line monuments. 

(12) Zoning and setback lines. 

(13) Gas and size. 

(14) Sanitary name and size. 

(15) Water and size. 
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(16) 
(17) 


(18) 
(19) 
(20) 
(21) 


(22) 


(23) 
(24) 


(25) 
(26) 


(27) 


(28) 


(29) 


(30) 


(31) 


(32) 


(33) 
(34) 
(35) 
(36) 
(37) 
(38) 
(39) 
(40) 


(41) 
(42) 


(43) 
(44) 
(45) 
(46) 


(47) 


Power and pole locations. 

Telephone service company name and pole or cable 
location. 

Property lines, present and future, with measured and 
record bearings, distance, curve data. 

Type monument set 

Type monument found. 

Easements and right-of-way if shown on official map of 
the property or otherwise made known, and so noted. 
Contours at interval of 1, 2, 5' or 10, as small as possi- 
ble, heavying up every fifth contour. Contours shall 
be shown with short dashes. Do not mix or change con- 
tour interval, except to omit all but every fifth contour in 
steep areas for clarity. 

Key plan on each sheet where multiple sheets are used. 
Trees, if sizeable, giving trunk size, spread, species, and 
ground elevation at base. 

Flora or other ground cover. 

Rock outcropping and piles of loose fill, indicating area 
of spread and approximate height. 

Location of utilities, either of record or made known, size, 
meters, valves and valve boxes. 

Location of power and telephone poles, identification 
number of poles, height, direction of run, guy anchors, 
transmission size (KVA). 

Location, size, invert elevation, top of structure elevation 
for sanitary sewers and storm drains on or adjacent to 
property. 

Location, size, invert elevation, top of structure elevation, 
on or within, future right-of-ways of streets, adjacent to 
property of irrigation pipe or ditch system. 

Detail weir boxes and control structures of storm drain 
and irrigation systems. 

Invert elevation and top of bank or channel of drainage 
ditches or channels. Give a detail of typical cross section 
(improvement as-built, plans may be submitted,as 
indicated for improved streets, for this item). 

Center line data and names on adjacent or nearby 
streets and intersections. 

Curb and/or gutter locations with flow line and top 
elevations. 

Match lines where multiple sheets occur. Do not use the 
border line of the drawing for match lines. 

Edge of pavement and type. 

Fences, walls, giving type of material, height, and top of 
wall elevations at 50 foot intervals or at change of 
ground elevation or top of wall elevation. 

Building or other structures, giving outline, height by 
stories, type of construction, finish floor elevation, base- 
ments outlined and floor elevations. 

Driveway configurations and elevations. 

Vaults, septic tanks, wells, either from records or made 
known at time of survey. 

Coordinates indicated on the drawing with grid lines. 
Coordinate at street intersection or at two property 
corners. 

Date of survey. 

Field traverse control net; type, mark and traverse data. 
Surveyors certification and signature. 

Aerial surveyor's name, address, phone number, when 
used. 

Legend for symbols other than standard symbols of 
mapping. aN 
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Joanmarie Ryan is current presi- 
dent of the American Society of In- 
terior Designers, Hawaii Chapter, 
and a principal of the Design/one 
Group, a firm practicing architec- 
tura! interior design. 


Rhetoric on the subject of licensing 
and the professional interior 
designer rose to a fever pitch early 
this year following action by the 
ASID national board of directors 
(against the recommendation of its 
own executive board) turning down 
a request by the AIA that ASID peti- 
tion the National Counsel for In- 
terior Design Oualification (NCIDO) 
to revise its "Guidelines for 
Statuatory Licensing of Interior 
Design Professionals." The revision 
would have permitted architects to 
use the interior design designation 
without having to comply with 
proposed licensing reguirements. 
That is to say, without taking the 
two-day interior design qualifying 
exam. The motion failed to achieve 
the reguired two-thirds vote. 

The terminology relates only to 
use of the specific title “interior 
designer,” not to the practice of in- 
terior design, which obviously can- 
not be regulated, and not to 
professional membership in the 
ASID; these points are often con- 
fused. An ASID spokesman noted 
at the time that “it is the feeling of 
the Society that architects seeking 
to use the title "interior designer" 
should recognize that interior 
design is a distinct and separate 
profession reguiring special train- 
ing and preparation and therefore 
be reguired to demonstrate 
prowess in that function.” 

Immediately following, there ap- 
peared in the March 5, 1980, AIA 
MEMO, a statement by national 
President Charles Schwing FAIA: 

“Architects Must Protect Their 
Right to Plan Interior Spaces: It is 
not AIA policy to recognize interior 
design as a discipline separate 


Licensing the 
Interior 


by JOANMARIE RYAN, ASID 


from the architectural profession 

architects have a historical 
right to plan interior spaces and to 
be fully identified with this en- 
deavor." 

AIA support for licensing interior 
designers was withdrawn; the op- 
posing sides backed off and began 
to take shots at one another 
whenever the occasion arose or 
could be created. What |, among 
others, am not entirely clear on at 
this point is: What exactly is the 
issue in this controversy? 

Is it really the licensing of the title 
"interior designer”? 

Is it actually the question of who 
has the right to practice interior 
design? 

Is it whether interior design is 
really a "separate and distinct" 
profession? 

In trying to clarify the picture, we 
should look at "interior design" as it 
is today and how it got there 
through the eyes of the professional 
organization. 

Indeed “organized” interior 
design cannot fall back for accep- 
tance on a richly woven fabric of 
"history and tradition." The 
American Society of Interior Design 
(ASID) was created in 1975 by the 
consolidation of the two major in- 
terior design organizations at the 
time: the American Institute of (In- 
terior) Designers (AID) and the Na- 
tional Society of Interior Designers 
(NSID). The older of these, AID, was 
actually founded in 1931 "to pro- 
mote educational programs plan- 
ned to advance the art of interior 
design (and decoration) and to up- 
hold in practice a code of ethics of 
mutual benefit in professional and 
trade relations." 

The proliferation of interior de- 
sign practitioners after World War II 
was vastly out of proportion to the 
number of adequate educational 
processes being offered. Ac- 
knowledgement that continuing ed- 
ucation seminars sponsored by the 
two organizations were inadequate 


Designer 


led to lengthy studies regarding 
guidelines for the teaching of interi- 
or design and methods of accred- 
itation. 


FIDER, the Foundation for In- 
terior Design Education and 
Research, was founded in 1970 
with the assistance of IDEC, the In- 
terior Design Educators Council. Its 
primary goal: improve academic 
programs and establish degrees in 
the field of interior design. 


In 1973 acknowledgement of the 
critical need for common criteria of 
recognition for a truly professional 
interior designer resulted in the for- 
mation of the NCIDQ. Examination 
of the feasibility of legal qualifica- 
tions for licensing began. 

Early in 1974, the first nationally 
recognized examination to qualify 
interior designers was administer- 
ed under the council's auspices. 
Successful completion of the NCIDQ 
exam is one of the requirements for 
professional membership in ASID 
(and the bone of contention in the 
Model Title Registration Act). 


Duplication of energies led the 
two societies to consolidate; forma- 
tion of ASID followed and became 
effective January 1, 1975. The or- 
ganization now consists of 45 chap- 
ters and membership, including in- 
ternational membership, is in ex- 
cess of 17,000. 


Because of its size, rigid mem- 
bership requirements and constant 
efforts to raise the level of 
professionalism in the practice of 
interior design, it has been the main 
force behind the change in roles 
and image for the professional in- 
terior designer in the last decade. 
Uniformity of standards is sought 
and obviously in the public interest. 
Meanwhile. through self-regulation 
the members of the ASID are 
affecting the closest thing to univer- 
sal standards for qualification of 


Continued on Page 10 
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the professional designer. 

Today, all of this is not without a 
significant amount of healthy inter- 
nal controversy. Ongoing evalua- 
tion and self-improvement is part of 
an exciting, young profession 
which is changing daily. Challenges 
are made from within for improve- 
ment in academic curricula, con- 
tinuing education programs, the 
qualifying exam and for definition 
of professional practice. Pressure 
is on for research into all areas of 
the interior environment and its 
systems with the intention of 
documentation for a data bank and 
retrieval system; improved 
methods of consumer education 
and protection; and the use and 
misuse of energy in interior spaces. 

Unfortunately beneath all of this 
new direction there still lie some 
old prejudices and misun- 
derstandings. We find ourselves 
dealing with our own identity 
problem. As well-trained, responsi- 
ble, thinking design-team mem- 
bers in a specialty area, some of us 
are angered at being called 
“decorators” by a confused public; 
we are confused and angered by 
the frequent hostility of a peer 
professional group with whom we 
should be working most closely. 

Shaking these trappings will take 
patience and focus. It is made more 
difficult by the lack of controls on 
the profession and lack of recogni- 
tion for contributions to issues of 
consumer welfare. We look to our- 
selves for honest acknowledge- 
ment and to others for appreciation 
of the different levels of expertise 
within our field. 

Is interior design, then, in fact a 
separate profession? Architects 
have little problem bringing 
together the design team on a pro- 
ject for purposes of their 
specialized knowledge: the struc- 
tural, mechanical, electrical 
engineer; the landscape architect. 
Why not the interior designer? In- 
terior space planning and its multi- 
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ple layers of behaviorial, psy- 
hological, visual, aesthetic, and 
productivity values can be a very 
specialized, detailed and exacting 
phase of the total design process 
and end product. 

Nearly every architect has had at 
one time or another a favorite story 
about a great space that was 
destroyed by an "empty-headed in- 
terior decorator” and | dare say 
there are at least as many stories 
about terrible architectural spaces 
that were saved by exceptional in- 
terior space planning. Frankly | 
have always had a little trouble 
determining where architecture 
ends and interior design begins. 
Viewing a space as an integral unit 
does not in any way lessen the ex- 
pertise or acknowledgement due 
the separate professional prac- 
titioners responsible for creating it. 

It is disheartening to think that 
the argument would be made 
seriously that one can be con- 
sidered qualified to practice in- 
terior design solely on the basis of 
an architectural education. Par- 
ticularly in light of the fact that few 
schools of architecture in this coun- 
try require any specific interior 
design courses for a degree in 
architecture. 

The registered architect, trained 
for and practicing the specialization 
of interiors by intention has a 
decided advantage in practice. 
That puts the whole issue back into 
the hands of the educators. As 
more fine interior architectural 
programs are made available and 
more practitioners are graduated 
from them, many of these "issues" 
and conflicts will no longer exist 
purely by virtue of the growth 
process. 

This fact does not and should not 
under any conditions invalidate the 
professional interior designer prac- 
ticing responsibly who does not 
wish to become an architect. Deal- 
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price. 
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The Kitchen Aid Energy Saver IV Dishwasher. mæ 
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eliminates odors and a Tilt-Away Basket that can 
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Grinds things other disposers can't. Features a powerful hp 
motor, a Wham Jam Breaker that breaks jams at the touch 
of a button and a 5-year limited warranty. 


The Kitchen Aid Hot-Water 
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turn of a knob. Makes convenience foods 
truly convenient. Saves energy by elimi- 
nating the need to heat excessive amounts 
of water on a stove. 


For the best in guality and design, contact 


Hobart Corporation 


KitchenAid Distributor 
317 Kamakee—Honolulu—536-4361 
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Design Environments: 
An Integrated Approach 


by KAREN BAROZZI, ASID 


The environmental design process 
as an interdisciplinary approach is 
not new to designers and is becom- 
ing more and more the standard 
practice. However, freguently there 
is a large gap between what the 
architect does, what the interior 
designer does, and what the land- 
scape architect does. Many arch- 
itects fear that their simple, sculp- 
tural forms will be cluttered up with 
gaudy wallpaper and wild color 
schemes. Too often interior design- 
ers feel they have to adapt to 
spaces in which traffic patterns 
make good furniture arrangements 
and usable space nearly impos- 
sible to achieve. Landscape arch- 
itects often end up trying to soften a 
concrete building with planting but 
have been called in too late to 
make a real contribution to the 
integration of interior and exterior 
spaces. 

Although the three design disci- 
plines reguire similar education 
and training, each takes on a 
specialized focus and expertise in 
the design process. 

The landscape architect tends to 
focus on the best use of land and 
planting, the architect tends to 
focus basically on the structural 
shell, and the interior designer 
tends to focus on the function and 
finishes of the interior spaces. To 
be sure, the disciplines overlap. 

The architect needs an under- 
standing of how the building relates 
to its environment and how the 
interior will function. 

Likewise, the interior designer 
and landscape architect need an 
understanding of the structure and 
the relationship of interior and 
exterior spaces. 

But the total design process be- 
gins to breakdown when the three 
disciplines are not integrated dur- 
ing the conceptual phase of the 
project. The lay public often oper- 
ates from the attitude that the arch- 
itect should be called in first, fol- 
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lowed at a later date by the interior 
designer and landscape architect. 
This attitude is partly based on the 
belief that the function of landscape 
architecture and interior design is 
to embellish and decorate the 
building. Since the landscape and 
interior spaces are an integral part 
of the functional and aesthetic 
qualities of the environment, it is 
damaging to the total design con- 
cept to think of them as something 
extra, to be added on like frosting 
on a cake. 

When the three disciplines are 
separated in a one-after-the-other 
fashion, the client is likely to end up 
with the short end of the deal. For 
example, when the interior design- 
er does not give input during the 
conceptual stage of the project, the 
architect is handicapped by not 
knowing the exact furniture loca- 
tion and use of the space; which, in 
turn, handicaps the interior design- 
er into adapting to existing struc- 
tural conditions. 

Similarly, the landscape arch- 
itect needs input early to ensure 
proper integration of interior and 
exterior spaces, and an opportunity 
to continue the exterior paving 
material indoors and to create 
more livable outdoor spaces. 

Part of the misconception of how 
the interior designer and landscape 
architect function may be due to 
the fact that they are relatively new 
professions when compared to 
architecture. 

Landscape architecture became 
a licensed profession only a little 
over a decade ago, and interior 
design is yet to be licensed. Not 
being licensed, interior design is 
likely to represent a wide range of 
professional behavior from furni- 
ture sales people to interior arch- 
itects. This makes it imperative that 
the potential client research the 
background, experience, and 
scope of services of the interior 
designer. The American Society of 


Interior Designers, ASID, is the 
largest professional organization 
for this discipline that enforces 
membership reguirements on edu- 
cation, experience, and a rigid test- 
ing system and code of ethics. 
The client needs to be made 
aware of the total concept design 
approach and its ultimate advan 
tages to them. Many progressive 
environmental design firms have 
already integrated the disciplines 
and offer the client a total package. 
Other firms have achieved the tota 
design concept by consulting wit 
other professionals in the com 
munity. However it's accomplished 
the end result should be more en- 
lightened living spaces. HA 
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Beautiful Hawaii Kai home ... 


AND GENUINE CERAMIC TILE STARS AT 
ANCHORAGE BY HARTFORD HOLDINGS 


Hartford Holdings, 
developing The 
Anchorage in Hawaii Kai, 
believed in creating 
homes fully appropriate 
to their beautiful site. 
This has been 
accomplished 
completely. The 
Anchorage, one of the 
stars of the annual 
Parade of Homes, has 
earned an enthusiastic 
welcome among buyers. 

One of the factors in 
the success, as 
elsewhere in Hawaii 
among homes in many 
price ranges, is 
generous use of the 
genuine, natural 
material, Ceramic Tile. 
The Anchorage 
features ... 
eCounter tops in 

kitchens and baths of 
Ceramic Tile—joining a 
growing trend 
here... 

ФА special tile counter 
top for the convenient 
pass through between 
kitchen and lanai. . . 

eHalls of Ceramic Tile— 
easy to keep clean ... 


DOUBLE COOL: BEAMS ABOVE AND TILE BELOW 


eBeautiful living area 
shown here, 
emphasizing use of 
tile... 

eAn optional entry (tile 

or parquet floors) with 


of most buyers by a wide 
margin. 

Architect was 
Armando Vasquez, San 
Clemente, Calif. Interior 
designer was Jean Wall 


Ltd., Honolulu. 
Installation of Ceramic 
Tile was by Hawaii 
craftsmen employed by a 
contractor member of the 
Hawaii Ceramic Tile, 


Industry Promotion 
Program —the home 
continuing the trend for 
the use of more and more 
Tile, Marble and 

Terrazzo in Hawaii. 


Ceramic Tile the choice ASID of Innerspaces Marble & Terrazzo Beautiful! 


Hawaii Tile, Marble & Terrazzo Industry Promotional Program 
1405 N. King Street, Suite 302, Honolulu, HI 96817, Attention: John P. Brack 
(Tel: 845-7713 ask for Tile") 


Contact any one of these Promotion Program participants: 


A-1 Tile Corp. 845-9945 Hawaii Tile and Marble 839-5102 
Atlas Tile Inc. 839-7403 Honolulu Roofing Co. Ltd. 941-4451 
Leo Cecchetto, Inc. 848-2428 S. Kunishiga Tile 734-3340 
Classic Tile Corp. 841-6893 Lani's Tile Co. 235-1144 
Custom Ceramics 538-3537 Logan Tile Co. 262-5754 

Nan-Cor Tile Company 488-5591 


ARCHITECTS, DESIGNERS, BUILDERS, Please Note 


Every week in advertising in the Honolulu Sunday Star Bulletin & Advertiser 
Hawaii Tile Contractors call special attention to you with this message: 


"Building: Remodeling? Redecorating? 
Ask your architect, designer or builder about the beauties and values of Ceramic Tile." 


Pacific Terrazzo & Tile Corp. 671-4056 
Pacific Tile Co., Inc. 841-8534 

Sato, Robert Ceramic Tile 841-881 1 
Tidy Tile 833-3042 

Wichert Tile Ltd. 955-6631 
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Я Ceramic Tile, Marble 
^ & Terrazzo 
Belong in Hawaii 
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Model Homes in Hawaii 


by MICHELE PHILLIPS, ASID 


Many condominium projects in Ha- 
waii have had a complete sellout 
record prior to construction in the 
last ten years. These sales have, for 
the most part, been generated by 
investors or speculative buyers 
with the intent to sell their units pri- 
or to completion at a higher market 
price. For this reason, many proj- 
ects have not developed complete- 
ly furnished model units to encour- 
age sales. 

Instead, a developer often will 
produce a brochure of the project 
or establish a stylish sales office 
with a graphic representation of the 
development. The prospective 
buyer would then purchase his unit 
from a floor plan with references to 
an artist's rendering of the space 
and sample boards of material 
selections for floors, appliances, 
and window coverings. 

Single-family homes and town- 
house developments have been 
more consistent in providing com- 
pletely furnished models to ex- 
pedite the sale of units. This is espe- 
cially true of the more expensive 
homes which "show" better when a 
completed model is provided. 


Marina West, a housing project 
in Hawaii Kai, did not have a 
furnished model when it began its 
sales program. The design office of 
Vance Borland Jr. completed the 
model now on display in time for 
the Parade of Homes Expo this 
year. Real estate agents comment- 
ed that sales improved after the 
model was completed and that the 
model floor plan was almost com- 
pletely sold out while other floor 
plans were still available. 


The Anchorage, a development 
of 107 residents with many con- 
structed on waterfront sites in Ha- 
waii Kai, planned to present five 
of its six floor plans as models with 
complete furnishings and accesso- 
ries. 

The project architect from 
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California, Armando Vasquez, atrium which creates an open 
designed some unique features in outdoor atmosphere in the center 
the Anchorage homes. The ofthe home. This impressive space 
Voyager model was designed as an is complemented by the custom 
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human scale necessary to make 
the prospective buyer consider this 
plan for his future home. 


Vasguez's other features include 
bay windows, conversation pits, 
rock garden baths, curved stair- 
cases, and half-arch-shaped win- 
dows which make these model 
homes unigue. 

Innerspaces, Inc., was contracted 
to design and furnish the models 
and sales office for the Anchorage 
project. Jean Wall, president of In- 
nerspaces, Inc., organized the de- 
sign procedure for completing the 
models and was assisted by Olga 
Caldwell and the author. 


The developer's first reguest was 
for a determination of the guality 
and color selections of carpeting, 
ceramic tile, vinyl flooring, ap- 
pliances, bathtubs and lavatories. 
We were involved early in the 
project's development and were 
able to make recommendations 
when alternate decisions on 
available materials were reguired. 

A theme or style was selected for 
each model such as an “eclectic” 
theme for the Waverider plan and 
“conventional” for the Oceanic 
model. From there the carpet, entry 
tile, vinyl flooring and other selec- 
tions for the overall direction were 
planned. We fabricated 
families” to live in each model as 
we created careers and personali- 
ties from which the entire mod- 
el evolved. 

Furniture styles and selections 
were decided and a layout was 
drawn. Wallcoverings were an early 
consideration as were window treat- 
ments; however many of the first 
samples chosen were reselected as 
other facets of the total scheme 
were decided upon. 

In May 1979, Jean and | went to 
Los Angeles where we ordered 
several containers of furniture for 
the Anchorage. Much of our time 
was spent at the Pacific Design 
Center and the Los Angeles 
Furniture Mart, but the Los Angeles 
area has other sources not located 
in the mainstream of the design 
traffic and many of our purchases 
were found in these unusual 
places. 

The processing and follow-up of 
purchase orders for five model 
homes is extensive and kept this 
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furnishings which provide the | 


"model | 


If you do 
business in 
Hawaii ... 


and want to keep track 
of vour clients, or need 
to glance at building per- 
mits, tax liens, foreclo- 
sures, public hearings, 
real estate transactions 
or any of a number of 
scintillating bits of infor- 
mation 


BUSINESS 


... we have 
news for vou 


For information call 521-0021. 


I don't Want to Set 
the World on Fire . . . 
I just Want to Start 
a Flame in 
Your Hearth ... 


4 EP 


= ааа > 
* FREESTANDING 


FIREPLACE HÅMÅN 


4384 Malaai Street 
Honolulu, Hawaii e 422-2741 


54 Waianuenue Ave. 
Hilo Hawaii € 935-9693 


Lic #5 6209 or 2334 


MANUFACTURED 


* Trusses up to 
40-foot spans 

* Local Technical 
Design Assistance 


HAWAII 


| e Light-gauge steel 

trusses 

* Load-bearing studs 
and joists 

* From single-story 
residential to 4-5 story 
condominiums and office 
buildings 

* Cost competitive with 
other framing systems 

* Quick Service! 


CALL FOR FREE BROCHURE — NO OBLIGATION 


845-9311 


Ask for Jim Nicoli or George White 
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Baker Way/Sand Island 


845-9311 
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PROJECT 

First Federal Savings & Loan 

Corporate Officers 

ARCHITECT 

Group 70, Inc. 

Francis S. Oda, AIA 
Principal-in-charge Design 

Norman G.Y. Hong, AIA 
Principal—Construction Documents 

Roy H. Nihei 
Associate—Design Development & 
Construction Documents 

Sheryl B. Seaman, AIA— 
Associate—Construction 
Administration 

CLIENT 

First Federal Savings & Loan 
Wayne Jack, President 
Rodney Shinkawa, Senior VP 

CONTRACTOR 

S. Iwane, inc. —General Contractor 

CONSULTANTS 

Richard M. Sato & Associates, Inc. 
Structural Engineer 

Bennett & Drane 
Electrical Engineer 

Darrow-Sawyer & Associates, Inc. 
Mechanical Engineer 

Bill Williamson 
Color Consultant 


SITE 

The building is located in the heart of 
the central business district of Honolulu. 
It is part of a small block of older office 
buildings that is surrounded by some of 
the city's newest office complexes. 
Many of the complexes were created 
by competing financial institutions. 


PROBLEM 

The basic goal of the project was to 
renovate the existing building in such 
a manner as to accommodate all the 
modern flexible space, mechanical 
needs and progressive management 
of the corporation, yet in a way that 
would be sympathetic to the historic 
auality of the institution (the oldest Sav- 
ings & Loan in Hawaii) and the struc- 
ture. The resulting building had to 
blend the new with the old in a way that 
would subtly communicate the sub- 
stance and tradition (the third largest in 
Hawaii) and not take a back seat to the 
expressions of corporate strength so 
evident across the street. 
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HS/AIA Awards Program 
First Federal Savings & Loan 


Award for Excellence in Architecture Involving Extended Use 


by GROUP 70, Inc. 


GROUND LEVEL 


GROUND LEVEL 
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JURY COMMENT 


A marvelous combination of restoration, alteration and renovation. The introduction of con- 
temporary materials, glass at ground and top floor, reinforce the building's character and its 
impact on its neighborhood. 

Illusory quality of glass well handled. The design consistency carries thru from exterior to 
interior including furnishings. Treatment of top floor handles what was an addition to the 
original building extremely well, reinforcing the building's original scale, drastically altered 
when the present floor was added. 


Interiors tastefully handled to function comtemporarily with a sensitive blend between old 
and new. 


SOLUTION 

The remodelling had to remedy ar- 
chitectural defects in the building, 
especially a fifth floor, which was an 
addition to the original building, and a 
ground floor treatment and canopy 
which were part of a later remodelling. 
The original building had large glazed 
openings on the ground floor which 
were covered with blue tile in the 1950s. 
The tile needed to be removed and the 
openings recovered. The original build- 
ing had no marguee, yet the existing 
canopy provided an amenity which was 
considered valuable by everyone. The 
existing marguee, therefore, had to be 
replaced by another, more sympathetic 
to the structure. The fifth floor, which 
presented a heavy top to the building, 
gave the structure an ungainly appear- 
ance and also diminished the impact of 
the existing ornamentation. The middle 
floors were gutted and re-structured to 
provide flexible open-plan space on 
each floor. 

Existing construction consisted of 
masonry bearing walls, wood floor fram- 
ing, concrete foundation and columns, 
with occasional use of steel to provide 
greater spans. The renovation replaced 
much of the damaged wood framing 
with treated material. Positive anchor- 
age was added to roof to wall connec- 
tions and additional steel beams were 
used to further expand certain areas. 

The entire building is served by a di- 
rect expansion refrigeration unit on 
the 2nd floor mechanical platform. In- 
dividual floors are zoned and provided 
with separate air handling units with in- 
dividual thermostats and controls. Sec- 
ond through 4th floors have operable 
windows. The building core restrooms 
were re-plumbed to eliminate unsight- 
ly piping on exterior walls. 

All areas are accessible to the handi- 
capped. 

Glazing of the top floor is tinted to re- 
duce heat loss and glass canopy on the 
ground floor is tinted to shade openings. 
The building complies with require- 
ments. of Chapter 53 of the Hawaii Re- 
vised Statutes on energy conservation. 


COST DATA 
CONSTRUCTION: $932,000 
FF&E: $175,000 
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Corporate art in Hawaii is an ele- 
ment of business and design that 
should command the highest levels 
of professional attention. 

The need for effective art usage 
is clear when you realize that about 
one-third of a person's adult life is 
spent in the work place, and 
that the guality of that space has 
direct influence on that person's 
overall attitude—not only toward 
work but toward the many personal 
values which affect that work. 


by EMMETT R. HERRERA, ASID 


The backdrop provided in a facil- 
ity by a corporation is oftentimes in 
direct correlation to the value it 
places on its producers—its peo- 
ple. If the people are afforded an 
environment comlemented with an 
appreciable level of visual culture, 
the physical atmosphere as well as 
the corporate attitudes demon- 
strated by the people will be reflec- 
tive of good business. 

It has been proven that a pleas- 
ant and effective work environment 


Coffee Tavern and | 
Cheerio Room 


Breakfast - Lunch - Cocktails 
in the heart of Downtown. 


"No Sir, there is nothing which 
has yet been contrived by men, 


by which so much happiness is P 

produced, as by a good tavern di d b h 
inner & Sunday brunch. 

At Dickens Pub the dining, drinks, 

superlatively British. Tiffin, 11 a.m. -10 p.m., Toddy till 1 


a.m., any business day. Telephone at every table. Sunday 
brunch, 10 a.m. to 3 p.m. Validated parking 


or inn." 


MERCHANT 


Samuel Job 


M's Coffee Cheerio Room 
Tavern OPEN 
6:30-2 P.M 9:00 A.M 


CONSISTENTLY GOOD 
CHINESE FOOD... 


Now Serving 
Hot and Spicy 
Dishes for Dinner 


CHINESE AND AMERICAN FOOD 


22.27 784 


Restaurant and lounge 


Mauka side next to Woolworth 
1259 ALA MOANA CENTER 


Open from 11 AM to 9:30 PM 
Sundays 11 AM to 3 PM 
Phone: 949-3500 
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Corporate Art In Hawaii 


combats attrition and non-identity 
within a corporation. An overall 
corporate identification which goes 
beyond a logo and reaches into the 
sensitivities of its employees and 
those who frequent the facility is a 
goal most successful corporations 
achieve. A good office space and 
building needs effective art. Effec- 
tive art in a public or private place 
shows a respect for the people who 
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decor are all 


DICKENS 


1221 Kapiolani Boulevard Honolulu 531-2727 


A GREAT WATERING HOLE— Elegant 
Atmosphere, Bountiful Cocktails, 
Superb Food and Excellent Service 
Luncheons, 11:00-3:00 
Dinners served from 5 p.m. 
Cocktails served from 10 a.m. 7 
1259 ALA MOANA CENTER N 
TELEPHONE 949-8855 


OCEANSIDE IN THE ALCOVE BY THE TRAVOLATOR 
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LOOKING ATA NEW BUSINESS 
PHONE SYSTEM? COME TO THE 
PEOPLE WHO WROTE THE BOOK. 


It's a fact. No company in Hawaii has 
more business phone experts than Hawaiian 
Telephone. And nobody else has more 
experience in the communications business 
here. For almost a century, we've been 
committed to the entire scope of 
telecommunications in the islands. 

We offer the finest, most advanced 
eguipment from a variety of manufacturers. 
Eguipment customized to fit your offices, at 
terms tailored to fit your finances. And we'll 
be here to install the system. To maintain and 
repair it. To expand it. And to replace it when 
you decide you want something new. 

We'll always be just a phone call away. 
Our number's in the book. On page one. 


GET YOUR COMPANY PHONES 
FROM THE PHONE COMPANY. 


HAWAIIAN TELEPHONE 
We keep you talking. GTE 
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Have rising 

> | elevator 

| maintenance 
costs 

, got you down? 


Get a fast free comparative estimate from Amelco 
Elevator today. You can take for granted an elevator's 
instant response to your signal. But you can't assume 
your present preventive maintenance contract also 
brings you the kind of emergency response and 
modest monthly billings Amelco Elevator clients 
expect. Up to it? Call 845-3291. 


o 


A» Amelco ClevoLtor. .......... 


239 Puuhale Road / Honolulu, Hawaii 96819 / Phone 845-3291 


CERAMIC TILE 


RETAIL * WHOLESALE 
RESIDENTIAL & COMMERCIAL 


INTERCERAMIC TILE 


(4x8 and 8x8) 


SKID-resistant surfaces. 
HIGH abrasion resistant glazes. 
VITREOUS body— flat, plugless anchor 
back for easy installation. 
MINIMUM maintenance. 
EXTERIOR and interior uses. 
EXCELLENT for commercial and residential use. 


INTERCERAMIC glazes are resistant to 
wear under heavy traffic conditions. 


INTERCERAMIC has a hard body, capable 
of withstanding abuse and rough usage. 


SEE US NOW FOR YOUR REQUIREMENTS 


Moreira, Inc. 
CERAMIC TILE CENTER 


845-6461 


1297 Kaumualii Street 
(Back of Times Kapalama) 


Mon.-Fri. 7:30-4 / Sat. 9-1 


WTTEPCEPAITIC 
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Continued from Page 18 


inhabit and visit that place. 


Another reason art is purchased 
on a corporate level is economics. 
Quality art is one of the few ele- 
ments in a corporate facility that 
actually appreciates in value with 
litle or no ongoing maintenance. 
This factor alone should make the 
difference between the purchase of 
mediocre or offensive wall decora- 
tions and effective artwork. 


In today's design and corporate 
community, high quality wall decor 
is becoming increasingly impor- 
tant. Corporations are no longer 
choosing to ignore or treat as an 
afterthought those areas the client 
seldom sees or where unimagina- 
tive details of the business occur. 
There is a heightened apprecia- 
tion for these areas demanding 
stimulating and effective design 
features, not only for the employ- 
ees who work in those areas but for 
a comprehensive corporate identi- 
ty. 

Corporations are appreciating 
that many of the operational and 
efficiency problems of their system 
are fostered in the back of the 
house. Oftentimes these areas are 
places where the employees indi- 
vidually try to compensate for the 
lack of a stimulating environment 
with their own solutions. We've all 
seen the xeroxed calendars, snap- 
shots of kinfolk, posters, magazine 
quotes, cartoons, etc. pinned or 
taped to surfaces around the area. 

How a corporation goes about 
acquiring the quality and quantity 
of art necessary for their operation 
or facility is a question answered by 
a few simple in-house evaluations. 
Does the corporation have an entity 
whose corporate responsibility in- 
cludes: 


1—Maintaining a current aware- 
ness of "corporate art" today? 


2—The styles and availability of 
HAWAII ARCHITECT 10/80 
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local and international art and 
artists? 


3—The current costs of art and 
art packages? 


4—A documenting system of 
contracting art and art packages? 

5—An appreciable experience in 
working with artists, consultants, 
and galleries? 

6—An appropriate percentage of 
time allocated to the corporate art 
collection? 

If it does not, it should contract 
with persons who do have those 
basic professional responsibilities 
as integral elements of their serv- 
ice. 


Corporations recognize the val- 
ue of specialists in professional 
endeavors and should recognize 
the possible detractions of their 
corporate art collection without 
meaningful advice. Corporate art 
programs should, therefore, be 
put in the hands of chosen interior 
designers, art consultants/agents, 
architects, and lastly, gallery own- 
ers and operators. 


When a budget or appropriation 
for artwork is being considered, a 
direct correlation to corporate iden- 
tity investment and construction 
costs should be heavily weighed. 
It is a hit-or-miss proposition to use 
“yardstick” or “standard formula" 
in determining how much should 
be spent for art in corporate or 
commercial facilities. Typical stand- 
ards used today are 5 percent of the 
total construction cost of a new facil- 
ity or $500 per private office with a 
piece-by-piece appropriation for cor- 
ridors and entries. 


All in all, art is a critical device for 
making or breaking a compre- 
hensive facility. It is the element 
that fuses overall colors, com- 
mands subtle or dynamic attention, 


Continued on Page 22 
10/80 


BUILDING 


FOR THE 80S... 


Creating a store that successfully creates 
customers, calls for special tools and 
talents. It takes a certain type of 


experience to build the same sense of 
craftsmanship and detail into anything 
from a mini-boutique to a sprawling 
multi-purpose shopping complex. 

It takes a building team like Baders. 
That's because Baders deals 

exclusively with commercial general 
contracting; a specialized approach that 
has led to over 500 successes in store 
construction over the years. And the 
experience gained reveals itself in more 
than expertise in guality construction 
that's on schedule and within budget. 
It means Baders knows and builds what 
gets and holds the attention of a 

buyer at your future store! 


WHERE THE BUSINESS IS BUILDING BUSINESS. 


General Contracting « Architectural Woodwork . Store Fixture Manufacturing 
638 KAKOI STREET (IN SHAFTER FLATS), HONOLULU TELEPHONE : 836-2935 
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Construction Review Services 


WHAT HAPPENED 

Among the services to be provided 
to the owner by a multidisciplinary 
design professional firm was to 
monitor the startup of certain 
eguipment and machinery after 
completion of the project. The con- 
tract specifications called for the 
contractor to employ the field serv- 
ices of the various companies who 
manufactured the eguipment that 
was installed. The field engineer 
assigned by the design profes- 
sional (A/E) firm was extremely 
capable and experienced in the 
operation of the kind of eguipment 
installed on the project. 

The general contractor's super- 
intendent was reguired by the 
specifications to coordinate the 
efforts of the startup personnel 
from each of the eguipment manu- 
facturing firms so that each piece of 
eguipment would start in the 
proper seguence and not result in 
damage to other eguipment. Un- 
fortunately the contractor's super- 
intendent on the project was nei- 
ther experienced nor well gualified 
to coordinate the startup and 
asked the A/E firm's field engi- 
neer for his help in guiding the co- 
ordination effort. 

In an effort to make a satisfactory 
result more certain, the field 
engineer agreed. He gave specific 
directions to each of the equip- 
ment manufacturer’s startup per- 
sonnel, advising them how and 
when to bring their equipment “on 
line.” The field engineer in effect 
took over the contractor super- 
intendent's duties. The startup was 
proceeding smoothly until the start- 
up personnel misunderstood direc- 
tions and attempted to start two 
large motors simultaneously. The 
electrical current demand caused a 
surge which the electrical equip- 
ment was unable to handle, and an 
explosion and fire occurred, caus- 
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ing considerable property damage 
to the project. 

The equipment manufacturer 
blamed the A/E firm's field 
engineer, contending he had is- 
sued conflicting and ambiguous in- 
structions to their personnel. The 
contractor refused to assume the 
cost of reconstruction and pur- 
chase of new equipment, claiming 
the A/E firm had assumed the 
contractors duties and should bear 
the consequent liability. The owner 
paid the costs of repair and then 
made claim against the A/E firm 
under a prior agreement to arbi- 
trate such disputes. 

RESULT: 

In subsequent arbitration proceed- 
ings, an award was granted com- 
pelling the A/E firm to reimburse 
the owner for his costs. 

LESSON LEARNED 

However tempting it may be to step 
in and “help” the contractor per- 


form his contract duties, this is one 
easy way to be more harmful than 
helpful. The A/E firm is re- 
tained by the owner to provide 
professional advice and opinions to 
the owner in the form of drawings 
and specifications and other well- 
defined ways of communication. In 
order to prevent confusion and 
misunderstanding, any supplemen- 
tal information given to the contrac- 
tor must be channeled to the con- 
tractor's superintendent. The con- 
tractor's superintendent is to take it 
from there. Do not take shortcuts. 


The law is very clear that if one 
undertakes to perform one also 
assumes liability for misperfor- 
mance. The A/E field representa- 
tive would have avoided the result- 
ing liability problem by refusing the 
superintendent's plea for assis- 
tance and reguiring him to find the 
kind of help he needed elsewhere. 
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invokes positive or negative inter- 
pretation, complements or states 
corporate attitude, and so forth. 

As corporations affect our daily 
lives to the degree that they do, 
modern business has become a- 
ware of the responsibility they 
inherently have in elevating, or at 
least not offending, our visual sen- 
sitivities. The designers of corpo- 
rate spaces have the same respon- 
sibility to both the art purchasers 
and those who are affected by the 
art. 

To eliminate art is not the solu- 
tion. The unsophisticated observer 
will be intimidated by the hard- 


edged business atmosphere and 
the sophisticated observer will 
simply be bored. HA 
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Model Homes 


Continued from Page 15 


project foremost in our office. 
As soon as the framing for the 
homes was up, we had wallcover- 


ing installers, painters, carpenters, 
and window treatment installers 
measure for the built-in units and 
amounts of materials needed to 
complete each area. 

Jean returned to the Mainland to 
purchase accessories to com- 
plement the earlier design 
decisions. Our experience proved 
that the developer could save a 
considerable amount of money by 
purchasing in California. Any local 
buying, mostly in accessories, was 
done in the last month before the 
Anchorage opened. 


Two contrasting uses of Concrete for parking areas: The Hawaii Kai Baptist Church and Jack-In- 
The-Box at the corner of School Street and Kam IV Road 


...for Lots of Reasons 


Lots of parking lots serve longer, look better, and enhance the operations 
of which they are an essential part, mainly because they are constructed of 


Concrete. 
extra customer satisfaction. 
A wide range of Concrete 


A few minutes of design foresight equals years and years of 


texture and color finishes, plus flexibility in 


lane and stall markings, and with special non-skid surfaces, all offer better 


traffic control, and a higher range of safety. Site-cast Concrete 


for parking lots 


or buildings offers unmatched durability and maintenance-free economy. 
For technical assistance, call the CCPI Research Library, 833-1882 


mm 


CEMENT AND CONCRETE PRODUCTS INDUSTRY OF HAWAII 


Suite 1110 


Control Data Building / 2828 Paa Street / Honolulu. Hawaii 96819 


Something to consider when 
doing model homes, especially in 
Hawaii, is that many prospective 
buyers have difficulty envisioning 
how livable a space is going to be 
for them unless there is something 
in the space which they can relate 
to, like furnishings. We noticed that 
people enjoyed the style differences 
in each of the models, and that it 
was easier for them to remember 
the features of a particular plan be- 
cause of a specific treatment of that 
feature by the interior designer. 


A model condominium at 
Dowsett Point, displayed during the 
Parade of Homes Expo, was 
encouraged by the real estate firm 
handling the project. Dowsett Point 
had been sold out for some time; 
however, nearing completion the 
model provided some interest for 
the re-sale market. In this situation 
a retail store, Kitta International 
Design, loaned its furniture for the 
model in exchange for the publicity 
and exposure. 


By comparison with the West 
Coast, where model homes and 
condominiums seem to an essential 
part of most developments, Ha- 
waii's market has not always reauir- 
ed a model to sell a project. 


Carole Eichen, president of a 
California firm which specializes in 
model homes and apartment 
interior design and merchandising, 
reported in the recent issue of 
Designer's West that, "Model home 
design has won recognition as a 
virtually indispensible marketing 
tool for the home builder—as im- 
portant as advertising, brochures, 
and yes, even the salesman. 

"Superior design that achieves its 
goal of emotionally involving a 
prospect with the home is often 
termed the silent salesman. As a 
result, the interior design profes- 
sional becomes part of the market- 
ing team taking his or her place a- 
longside the architect, landscape 
architect and advertising director.” 


The Hawaii market has its fluctua- 
tions and the future of real estate 
here may dictate that more complete 
models be provided to market a proj- 
ect before and during construction. If 
future homes are to be smaller, then 
good design will be even more im- 
portant to show the prospective buy- 
er that less space can be functional 
and livable for him. HA 
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How toadd 
beauty on a budget. 


y Monier Roof Tiles, manufactured in Hawaii with proof, termiteproof, and costs less than shakes. Cc 
materials, on your next project. Tested scientifi ation or an estimate 


ned 


s а roof that's fireproof, rot 


. rooftiles 
simply last longer. 


Commentary 


A Call to Eliminate 
The Ho Building 


by CHARLES EHRHORN, AIA, Chairman, 
Urban Design/Transportation Committee 


Ehrhorn 


The Urban Design/Transportation 
Committee of the Hawaii Society/- 
AIA is charged with examining land 
use proposals and transportation 
proposals emanating from the vari- 
ous departments of our local gov- 
ernments, with the goal of recom- 
mending to its executive committee 
and the membership of the HS/AIA 
positions of support, modification 
or rejection of any proposed 
regulations or legislation in these 
broad categories. 

The Ho Building, which stands 
on the Ewa/mauka corner of King 
Street and Fort Street Mall is an 
issue not within the strict inter- 
pretation of the committee's charge, 
as outlined above. 

However, this buiiding demands 


The Ho Building, as approached on 
King Street ... 
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the attention of every citizen con- 
cerned with the appearance of 
Downtown Honolulu. As a result of 
the new, almost completed Liberty 
House, the Ho Building stands as 
an eyesore to our cityscape which 
should not be tolerated. 

The design of the new Liberty 
House opens up pedestrian walk- 
ways on three street frontages, in 
conformance to current zoning reg- 
ulations for setbacks. This open- 
ing-up of the visual and accessible 
space around the Liberty House is, 


however, totally negated by the 
physical obstruction of the Ho 
Building. 


It is the understanding of the 
members of the Urban Design 
Committee that the Campbell Es- 


... and from a rear perspective. 


tate and Amfac, owner of Liberty 
House, unsuccessfully tried to pur- 
chase the Ho Building in order to 
consolidate their property and 
proceed with the new building in å 
more responsible manner. The 
committee further understands that 
the City Council has approved 
funds for the condemnation of the 
Ho Building but the mayor has re- 
fused to act. And so the Ho Building 
remains—as an empty shell—a 
physical, ever-present blot upon 
our urban cityscape. 

The Ho Building, by code, can 
remain “as is,” a non-conforming 
building. It cannot be physically 
modified to any appreciable extent 
under the present zoning laws or it 
would forfeit its non-conforming 
but allowable status. 

It is ironic that within the past 
three years we have witnessed an- 
other similar architectural and ur- 
ban “blot,” standing on the op- 
posite side of the same downtown 
intersection. Pioneer Plaza's 
cosmetic treatment of the Servco 
building gave discerning eyes 
some relief. However, such a cos- 
metic solution is not feasible in the 
case of the Ho Building. 

The Ho should be demolished: 
and it can be demolished if the City 
Council, the mayor, the public, and 
the business and professional 
communities will work together 
toward that common goal. 

The citizens of Honolulu can be 
proud of the rebirth of an emerging 
revitalized downtown neighbor- 
hood. Renovation, reconstruction, 
and new construction, already built 
or in the planning stage, are creat- 
ing a downtown environment that is 
an exciting place to visit, shop, and 
work. 

The Ho Building contributes 
nothing to this positive change. 
Politics aside, we the people de- 
serve better than what stands there 
at the corner of the mall, a mockery 
of sensible urban revitalization. FA 
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нэ. Olorprints, inc 
RICK GOLT G li y к 


324 Kamani Street / Honolulu, Hawaii 96813 / Phone 533-2836 v v 


The photographer can be proud of his work—and ours! 


We can enhance your architectural interior design ideas 
with the following services. 


O Copies of Color Art — We specialize in making crisp, 
clear and evenly illuminated copies from flat color art work and 
paintings. They are obtainable as negatives, prints, projection slides 
and reproduction quality transparencies for separations. 


O Large scana murals, on fabrics 
© Mural size photographic prints, color or b/w 
O Large transparencies for light box 
O Custom color prints for your portfolio 

or sales book 
© 35 MM slide duplicates for presentations 
9 Ektachrome processing in 3 hours 


For all your color needs call: 


COLOR 
PROCESSING 
BY Kodak 


Only Hunter makes the 
Original Olde Tyme 
Ceiling Fan. . . 
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БЭЛ 
CEILING FANS 


Available in Hawaii at House of Light! 


Now that thermostats must be set at 78", your іп winter, Hunter fans distribute warm air 
business needs a cool idea. On the power evenly to save on heating costs. All of this 
needed for one light bulb. Hunter ceilingfans means increased productivity, comfortable 
can make your customers and employeesfeel customers, and profits for you. Hunter offers а 
70° comfort at a 78° thermostat setting. And wide variety of styles, finishes, and options. 


«7 HOUSE OF LIGHT а= 
“4” AND UNIQUE ANTIQUE REPRODUCTIONS == 
1440 Kapiolani Blvd. € Phone 946-1661 * Shop Mon.-Fri. 10am-8pm, Sat. 10am-5:30pm 
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Licensing 


Continued from Page 11 


ing with the prejudices and confu- 
sion in the marketplace should then 
be the job of the professional and 
his society by communicating to 


the consumer regarding education, 
standards of practice and guality of 
service 

There are many architects who 
are skilled, sensitive practitioners 
of interior design and there are 
many interior design professionals, 
some trained in architectural 
programs and others not, who 
without being registered architects 
practice in the field of interior 
design with exemplary ability. This 
would clearly indicate that the 
issues being addressed here 
should be considered on an in- 
dividual basis as opposed to being 


STATE SALES CO., INC 


2829 Awaawaloa Street 


Ph. 833-2731 
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determined by the possession of a 
license. 

Now what about licensing? While 
the original examination of licens- 
ing for interior designers may have 
been prompted by the search for 
credibility it became quite clear that 
there are some very vital issues of 
consumer safety and welfare with 
which the interiors practitioner 
deals regularly. This will in- 
creasingly be the case as renova- 
tion and retrofit of existing 
buildings becomes more impor- 
tant. Licensing the interior designer 
then moves from the possible basis 
of seeking acknowledgement to 
one of life-safety issues. It can be 
no other way. 

At the same time, this may 
become a moot issue. The political 
climate screams for less and less 
government control, heavily favor- 
ing deregulation. There is signifi- 
cant political activity in some areas 
of the country aimed at removing 
existing professional licensing re- 
quirements. Surely additional 
layers of governmental control with 
the added costs and delays are not 
in the interest of consumer or 
professional. The issue is hotly 
debated in the interior design com- 
munity with as many valid reasons 
for, as there are against, pursuing 
licensing. 

We may be on our own again, 
back to the concept of the com- 
prehensive design team—bringing 
respective abilities and talents 
together to produce the ultimate 
project for the client. Obviously as 
we continue to clarify terms and 
dialogue, much of the hostility will 
clear away. We will even discover 
the fact that the two professions 
can support and enhance each 
other's creativity and profitability— 
which will allow us greater oppor- 
tunities to improve our product for 
client and user. HA 
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New Members 


HAROLD T. KURISU; AIA Member: 
Team Pacific, Inc.; B.A. in Land- 
scape Architecture, Michigan State 
College; B. Arch. University of 
Oklahoma. Spouse: Linda Eto. 
Children: Kord, 26; Kerry, 24; Kyle, 
15. Hobbies: golf. 


RONALD H. MAEDA; AIA Member: 
R.G. Wood & Associates: B.F.A. 
University of Hawaii. Spouse: 
Sharon. Hobbies: tennis and fish- 
ing. 


CHARLES K.Y. CHAN; Associate 
Member; Sam Chang Architect & 
Associates, Inc.; B.F.A. in Architec- 
ture University of Hawaii. Spouse: 
Sandra Loo. Hobbies: photog- 


10/80 


raphy, music, carpentry, and cook- 
ing. 

JACK WANG; Associate Member: 
Sam Chang Architect & Associates, 
Inc.; B.A. Taiwan College of 
Chinese Culture. Spouse: Anna C. 
Children: Jennifer, 4; Jackson, 5 
months. Hobbies: stamp and coin 
collecting, drawing, and photog- 
raphy. 


DEREK A. MAU; Professional 
Affiliate; Au, Smith Haworth & 
Associates; B.F.A., University of 
Hawaii. Spouse: Grace. Children: 
Christine K., 18 months. Hobbies: 


animal illustration, pre-Columbian 
and oceanic art. 


STEVEN D. WONG; AIA Member; 
Design Plus, Inc.; B.Arch, Universi- 
ty of Hawaii. Spouse: Naomi M. 
Seu-Wong. Hobbies: reading, golf, 
tennis, Oriental art, curio collecting, 
horses. 


ALAN K. HIROTA; AIA Member; 
EDW, Inc.; M. Arch., B.A., Syracuse 
University. Spouse: Norma. Child- 
ren: Jessica, 1. Hobbies: running, 
scuba, guitar. 


Continued on page 30 


Say “Pavers” 
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For the beautiful new Waikiki Trade Center (Warner Boone & Associates, 
Architects), cement for the walk areas was not good enough. So—for the 
main floor retail trade center, "La Galeria,” the Lahaina Series wire-cut 
pavers were selected. A non-glazed ceramic product, they offer a smooth 
surface with excellent non-slip gualities. Also the natural-tone color 
selection— from Desert Rose to Black Lava, allows for matching or con- 
trasting designing. Let our sales staff bring you samples of these pavers—or 
any of our wide selection of ceramic products. 


Installed by Pacific Terrazzo & Tile Corp. 


Central Pacific Supply 


2855 Kaihikapu Street (Mapunapuna District) 
Honolulu, Hawaii 96819 * Phone 839-1952 


TEST YOUR 
ENERGY 


(Inflation Ouotient) | 


If you know the correct 
answer to this guestion, you 
can help us fight energy 
inflation. Remember. Efficient 
use of electricity keeps costs 
down for everyone. 


| 


Light bulbs give less light 
as they get older. 


Answer: Yes. Aging does cause a 
slight reduction of light. However, 
dirty lamps and fixtures can reduce 
useful light as much as 40%. Dust 
or wash bulbs regularly to prevent 
dimming. If you have any questions 
about the efficient use of electric 
energy in your home, call our 
Home Service 548-3511. 


Hawaiian 
Electric >. 


—— 1-4 
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New Members. 


| 


| Continued from Page 29 


| OLGA E. PETTERS; AIA Member; | 


Lyon Associates, Inc.; B.Arch. Uni- 
versity of Michigan. Hobbies: 
photography, travel, music. 


EIVIN A. FALK; AIA Member; self- 
employed. Spouse: Lee. Hobbies: 
travel and photography. 


й v 


ROBERT W. MUSGROVE; Associ- 
ate Member; R.G. Wood & 
Associates; B. Arch. Illinois Institute 
of Technology. FA 


h 


Classified Notices 


Call 521-0021 to place a classified ad $3.50 
per line, 4 line minimum, approximately 5 
words per line. Payment must accompany order 


CUSTOM PICTURE FRAMING 
Specializing in Koa 
Pick-up and delivery 


Clayton J Hong 536-0343 


CHURCH ON KAHEKA 


Another achievement in displaying the 
versatility and durability of genuine fireproof 
lath & plaster is their unique application in the 
construction of the Peter & Paul Catholic Church 
on Kaheka Street. 

The steel beams supporting the ceiling as- 
sembly were furred out with channel iron finish 
as well as fireproof protection. All interior walls 
and partitions were finished with troweled 
acoustic plaster for sound control except for the 
several graffito areas. 

The artistic graffito mural effect is obtained 
by applying several layers of differently colored 
plaster. While still soft the design is obtained by 
cutting through the layers exposing, in turn, the 
underlying layers. 

Plaster Information — Don Morganella 

PACIFIC BUREAU for 
LATHING & PLASTERING 


905 Umi St. — Rm. 303 Ph. 847-4321 
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ALOHA STATE SALES 


COLORPRINTS, INC. 

COLUMBIA INN 

CORAL REEF RESTAURANT 

DICKENS PUB 

DINER'S DRIVE INN 

FIREPLACE HAWAII, INC. 

FLAMINGO RESTAURANTS 

GAF HAWAII, INC. 

GASCO, INC. 

HAWAIIAN ELECTRIC 

HAWAIIAN TELEPHONE 

HOBART CORP. 

HOUSE OF LIGHT 

IMUA BUILDER SERVICES 

EARLE M. JORGENSEN CO. 

LE BON RESTAURANT 

M's COFFEE TAVERN 

MONIER ROOF TILES 

MOREIRA, INC. 

ORSON'S RESTAURANT 

PACIFIC BUREAU FOR LATHING 
& PLASTERING 

PAUL RASMUSSEN, INC. 

RENOWN RESTAURANT 

SEAFOOD EMPORIUM 

STUDCO, INC. 

T.R. CO. 

TERUYA RESTAURANTS, INC. 

TILE, MARBLE & TERRAZZO 
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645 KAPIOLANI BLVD 
“TOP OF THE BOULEVARD” 


Restaurant -Bar - Coffee Shop Panera STURANT 


OPEN 24 HRS "VS 1525 Rycroft St Phone 941-6611 
(except the wee hours of Monday morning) quM 


Diners 


"Home of the Local-Style Plate Lunch" 


199101097 


Call ahead so that your order will be ready for pick-up. 


Luncheon served from 11AM to 2PM, 
Monday thru Friday. Cocktails till closing 
at 10 PM. Light lunches on Saturdays. 
In the Davies Pacific Center, on 
Merchant and Alakea Sts. Phone 521-7133. 


A CSHammgo COR stata 
JAT : 


Every business executive has to treat the staff to lunch, or dinner 
. . especially when you're working late on a big project. Order 
plate lunches from DINER'S. Easy on the pocketbook. Fast 

service. Delicious Food. 


Keeaumoku Kalihi Waipahu Waimalu Plaza 
Ph. 941-1588 — Ph.841-0188 Ph.671-2847 Ph. 487-5541 


A MOST COMPLETE 


SEAFOOD RESTAURANT 
IN WAIKIKI 


Now, we're open till 
midnight. 


* Contemporary Environment with a rouch of 

» on ЭР9 We cordially invite you to come and enjoy our 
i helifish Poella Poss fine family dining during our new extended hours 

Ns di ИИ Monday - Friday, 6 a.m. to midnight; 


Saturday, 8 a.m. to midnight; 
Sunday, 8 a.m. to 9 p.m. 


(teruya's 1333 River Street 
Phone 533-1218 
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TAKE A MILANESE LUNCHBREAK 


Break away from the office. 
Have Northern Italian — or Continental — 
lunch or dinner with us. Any day. Buon gusto! 


RENOWN MILANO 


Lunch 11 a.m.-3 p.m. © Dinner 5:30-11:30 p.m. 
Happy Hours 3-6 p.m., 10 p.m.-midnight 
Discovery Bay Shopping Center 
Ph. 947-1933, 947-2562 * Validated parking at rear 


B Serving 
DINNER 
de On at MODERATE PRICES 


GR osito, from 6 P.M. every 
18 evening our 


waiters and 
waitresses— 


“SING FOR YOUR SUPPER.” 


DINERS « AMERICAN EXPRESS 
MASTERCHARGE e VISA accepted 
Valet Parking 


1376 Kapiolani Blvd. Reservations Ph:941-5051 
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SPACE 
WARS? 


Win with 510075 
Disappearing Wallbed. 


In the battle to solve the problem of limited 
living space, SICO has come up with the per- 
fect answer. The decorator designed Dis- 
appearing Wallbed system. 


By day, it’s out of the way. By night it's a super 
sleeper. The wallbed will accommodate a sin- 
gle, double or queen size sleep set, mattress 
and box springs of your choice. You get more 
space without sacrificing comfort. The Dis- 
appearing Wallbed can be easily installed in 
new housing or existing dwellings. 


The best laid plans ...includea 
SICO Wallbed. 


Visit our new showroom. 
422 Keawe St. / Honolulu / Ph. 521-3818 


paul rasmussen INC. 


